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Ongoing graphic design podcast project featuring 
conversations with working designers about their 
creative failures. Show art, promos, and website shown.
creative  direction  •  branding  •  media  production

In progress design comp shown; website redesign scheduled to launch February 2023

DID I DO THAT? MAKING  
GRAPHIC DESIGN & MISTAKES
2021–present



A publication of artist interviews with a somewhat 
sinister cult vibes, drawing on 19th century and 1970s 
influences and executed in one-color offset on newsprint.
print  design   •   exhibition  art  direction

PICTURES OF THE  
MOON WITH TEETH
2015



Branding and interaction design for web-based 
museum of regional visual art ephemera that takes 
public contributions.
art  direction  •  web  design+dev  •  branding

BAY AREA CONTEMPORARY 
ART ARCHIVE
2022



OPTION 3  
CHECK D2L  

Your class is in D2L? They may 
have placed your Zoom 
meetings in a few di!erent 
spots. 
Meetings are most likely 
appear in your Calendar (click 
an event, then click the Join 
Meeting link). 
They may also may be in the 
People menu under Zoom 
Meetings, or as links in the 
Announcements or Content.

CHAT &  
MANAGE PARTICIPANTS  

Chat and Manage Participants 
are both useful for you and 
your students to keep open. 
In chat, you and they can ask 
questions and even share !les! 
They can answer quick 
questions or give you an idea 
about the rate you’re going 
from Manage Participants’ 
buttons. (You can also mute 
everybody from there if you 
need.)

Let’s get the

Z O O M I E S !

A Student Guide to  
Classes, O!ce Hours,  
and Events in  
Zoom Meetings! 
BY SEAN SCHUMACHER  
ILLUSTRATED BY HARRISON GERARD 
REVISED 29 MARCH 2020

Instructional decks with a friendly tone for introducing 
faculty and students to online synchronous learning in 
March 2020, with illustrations by Harrison Gerard.
instructional  design   •   creative  direction

Let’s get the

Z O O M I E S !

A quick guide to getting  
started with synchronous  
online learning through  
Zoom Meetings! 
BY SEAN SCHUMACHER, ss3@pdx.edu 
ASST. PROFESSOR OF GRAPHIC DESIGN  
PORTLAND STATE UNIVERSITY 
ILLUSTRATED BY HARRISON GERARD

GOOD TO KNOW…  

You’re not an IT professional! 
That's what pdx.edu/oit is for. If a 
student has computer problems, 
direct them there. They have more 
tools to help. 
This won't be perfect! You’re not  
a TV producer, either—check in 
frequently, especially at the start 
of class, to make sure stu! is 
looking right to your class.

Wanna do fancy stu!? Under 
Advanced Options, there are some 
advanced options! Some of these are 
better to mess around with more 
once you get more comfortable.

              QUICK TIP! 
              Disable the 
waiting room and 
enable join before 
host to let your 
class in without 
having to do so  
one-by-one.

SCHEDULING 

You can invite your students to the guest 
list, but you can also copy the URL in the 
location !eld and share it anywhere—
that’ll let students in your meeting.

JOINING A 
MEETING!

Whether you’re going to class, 
visiting faculty during their o!ce 
hours, or even going to a cool event, 
there’s a few ways to join in.

SET UP A PERSONAL LINK  

Hit Save Changes, you'll be 
able to share that address (in 
the form of pdx.zoom.us/
my/yourlinkname) with 
your advisees over email.  
Sam should also be able to add 
it to your YouCanBook.Me 
con!rmation message. It's still 
good to reach out, though.

WHAT THE HECK  
IS ZOOM ANYWAY? 

Zoom is a really cool way 
to connect remotely—you 
can share stu!, break out 
your class into small 
groups, hold o"ce 
meetings, and see or hear 
each other (if you want).

Separate decks were designed for students 
and faculty oriented around their concerns. 
I also led faculty workshops and helped 
devise messaging and design promos to 
communicate the shift to remote learning 
to students.

BEING AN 
ACTIVE 
STUDENT!

So, you joined your  
class meeting!  
Let’s get to talking!

LET’S GET THE ZOOMIES! 
SYNCHRONOUS LEARNING DECKS
2020

https://www.dropbox.com/s/5o1vx1wk335eohm/Zoomies%20%28for%20instructors%29.pdf?raw=1


Front-end design and development for 
performance art festival with an international 
audience.
front-end  web  design+dev

credits

TBA Front-End Design/Development: Sean Schumacher
PICA Staff Designer: Dante Carlos
PICA Director of Marketing: Kirsten Saladow
Back-End Development: Grailsoft
Overall PICA Site Creative Direction: Fuzzco

Pictures center and left: Centralized festival hub page, with sortable schedule and pass/ticketing information

TIME-BASED ART FESTIVAL 
20I9 WEBSITE
2019



Single-color offset newsprint publication consisting of 
artist interviews and found imagery. This publication was 
designed alongside exhibition signage and materials.
print  design   •   exhibition  art  direction

AS ROUND AS AN APPLE, 
AS DEEP AS A CUP
2014

https://issuu.com/picapdx/docs/tba_14_reader_final_pages


Departmental service as design practice supporting 
recruitment, fundraising, space planning, student and 
programmatic activities, and gallery exhibitions.
various

Submit to psu.gd/spr

Submit your portfolio by 
Sunday June 5   

at 8pm
Submissions open Thursday, June 2 at 9am

PDF

MyName_Portfolio.pdf

+PDF PDF

MyName_TypeDetail.pdf MyName_WritingSample.pdf

Files you need to submit

PDF

MyName_DARS.pdf

Must include your full name and PSU ID number on cover (pg. 1 of PDF) 

7 numbered projects, with labeling & contextualization for all projects

Portfolio Anatomy

1 2 3 4 5 6 7

Project Project Project Project Project Project 
 

PAGE 
LAYOUT

Project 
 

WITH 
PROCESS

Table 
of 

Contents

Cover 
with 

Name & 
ID Number

It’s as easy as A-B-C.

Why a 
Review?

PROFESSIONAL  
PATHWAYS IN  
THE ARTS

THE SCHOOL  
OF ART+DESIGN

Presentation to the Dean’s Council 

October 2019

Developing this creative center requires making an 
architectural statement that uses the site e!ectively 
and serves as a model for both economy and design. 
This space should incorporate co-working spaces 
for emerging artists, designers, and scholars seeking 
a place to develop their practice. This can be  
accomplished by hosting partnerships important 
to the future of the School such as with, Design 
Week Portland, the Oregon Art Education 
Association, PICA, and PAM, among others, in 
spaces not solely for a!liates of the School of  
A+D. It will be necessary to provide enough gallery 
space to both meet the needs of the curriculum  
and to enable the School to host and curate shows 
that add value to the discussion of art, art history, 
and design in the region.

Currently, the School of Art + Design is one of 
the largest on campus with 1,400 undergraduate 
declared majors and minors and an ever vibrant 
and growing graduate program with over 21 
faculty, 4 full-time sta", and over 100 adjunct 
instructors. The School is further organized 
around three Practice Areas: Art History, Art 
Practice, and Graphic Design along with the CORE 
program that serves as the foundation year for A+D 
students, that each require an array of di!erent 
space types. THIS
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ALUMNI SUCCESS CASE STUDY 

Tina Snow Le is the Senior Art Director at 

Spotify in New York City—a high profile role, 

but one she reached with the aid of the skills 

and connections she made at PSU and in 

Portland's design community. 

Before she headed to the East Coast, she was a designer and 
Art Director at Instrument and Nike here in Portland, and was a 
designer in residence at IDEO. She runs a personal project 
called Earth To Her, which considers the future of design for the 
cannabis industry. 

THIRD FLOOR

Heart: AP BFA/MFA Studios
This floor is intended to be the primary AP student 
floor considering the range of studio levels and is 
intended for focused learning, with more limited 
public access. On this floor are CORE/foundation 
studios but also graduate level and junior studios 
and faculty studios, which form the heart of the 
floor’s activity. Responses from the survey and 
interviews desired opportunities for student 
interaction and chance meetings. Also present are 
a digital teaching lab (the “Mac Lab”), lighting stu-
dio, darkroom, and a mix of dedicated and flexible 
classrooms.

USAGE SQ FT

! Shared 10,204

! Art Practice 22,856

! Art History 0

! Graphic Design 0

 Storage 1,867

TOTAL 34,927

Studio Practice MFA 
Studios

AP BFA Studios

CORE 
STORAGE

CORE 
STORAGE

LOUNGE

SEMINAR

Photo/Video
Classroom

CORE
 Classroom

CORE 
Classroom

CORE 
Classroom

AP Flex
Classroom

Drawing
Classroom

Drawing/
Painting

Classroom

Painting
Classroom

STILL LIFE PROPS

AP STORAGE

Faculty 
Studios

AP Adjunct Office/
Faculty Lounge & 

Kitchenette

FACULTY OFFICE 
SUITE X4

FACULTY OFFICE 
SUITE X4

FACULTY OFFICE 
SUITE X4

FACULTY OFFICE 
SUITE X4

CRIT SPACE CRIT SPACE

CRIT SPACE

REUSE
ROOM

DarkroomLIGHTING STUDIO
Digital Teaching

Lab

AV EQUIPT. 
CHECKOUT

Litho/
Etching 
Studio

VISITING ARTIST/
SEMINAR

AP PHOTO
STORAGE
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1 Assistant Professor Search (2022)
2 Slides from the Graphic Design Program’s Sophomore Portfolio Review information 

session deck (2022)
3 Pages from School of Art+Design Space Programming Study (2019)
4 Slides from “Professional Pathways in the Arts” deck for PSU Deans’ Council (2019)
5 Kemeny Lecture Series website (2019–present)

➀ ➁ ➄

➂ ➃

DESIGN PRACTICE 
AS SERVICE
2019–present



Designed conversationally-focused coffee space as 
a project presented as part of the Open Engagement 
art and social practice conference’s registration area.
environmental  design  •  branding

TAKE-A-PENNY LEAVE-A-PENNY 
UNIVERSITY
2013



Catalog design for a performance art festival with inter-
national audience. My work included the first full template 
redesign of the book and connected marketing since 2004.
art  direction  •  print  design  •  map  design

credits

Catalog Art Direction and Initial Layout: Sean Schumacher

TBA Graphic Designer (Print): Leslie Vigeant

PICA Director of Marketing: Kirsten Saladow

TIME-BASED ART FESTIVAL 
20I7 GUIDEBOOK
2017



Marketing and arts design support for independent 
artists, projects, and arts institutions in Portland, 
ranging from print to social media to web.
art  direction

THE ORDINARY IS EXPRESSED AS IF EXTRAORDINARY
close — no, I mean close far

I  don’t  have a statement

What does that even mean?

I  LEAVE THAT DECONSTRUCTION TO YOU

D O  N O T  S I T  O N  T H E  A R T

YOU ARE GIVEN THE CHANCE TO UNDERSTAND

WHY DOES ANYTHING HAVE TO HAPPEN AT ALL?

THE AUDIENCE WILL TAKE CARE OF THEMSELVES

THE SENSE I’M BEING THRUST THROUGH THE MIND OF ANOTHER PERSON

I T  L O O K E D  L I K E  B E I N G  E A T E N  B Y  A  M O N S T E R

AGAINST MASTERY

YOU WANTED FANCY, I’LL GIVE YOU FANCY

PSU’s MFA STUDIO LECTURE SERIES RETURNS THIS FALL

Sponsored by PSU's Department of Art, Utrecht Art Supplies and PICApsumfastudio.org

Art that won’t shut up

ARTS & EVENT 
MARKETING
2010–present



Catalog design for performance art festival with 
international audience. My work included a major 
revamp of brand type and information pages.
art  direction  •  publication  design  •  map  design

TIME-BASED ART FESTIVAL 
20I5 GUIDEBOOK
2015



Art direction to refresh the established look and feel 
of the then-11 year old festival within the local and 
international art communities.
art  direction

TICKETS AT PICA.ORG 

TEN DAYS OF
ART IN REAL TIME

SEPT 10–20

TEN DAYS OF
ART IN REAL TIME

SEPT 10–20

TEN DAYS OF
ART IN REAL TIME

SEPT 10–20

DANA MICHEL, YELLOW TOWEL, SEPT 18 & 19
  PHOTO BY IAN DOUGLAS ⁄AMERICAN REALNESS

TIME-BASED ART FESTIVAL 
20I5 MARKETING
2015



End-of-year fundraising campaign and offset-printed 
foldout booklet mailer centering on the connection 
between artists and audiences.
art  direction  •  print  design

PICA FUNDRAISING & 
MEMBERSHIP CAMPAIGN
2016



Ongoing design support of institutional art galleries, 
including branding, exhibition marketing collateral 
design, didactics, and print materials.
art  direction  •  environmental  &  signage

Portals
Darby Jones

Portland State University Art Building
2000 SW 5th Ave., Room 100

MK Gallery
October 7–28, 2021

EXHIBITION  
DESIGN
2018–present



Layers map prints on mylar depicting uses of a site on the 
PSU campus from 1889 to 2020. This work was later adapted 
for use as a gift to donors of the School’s capital project.
print  design  •  art

 “NOW AND IN TIME TO BE” 

2021



App and evironmental design for build-your-own 
bandana design station using ASICS’ brand typeface 
created in collaboration with artist Jason Sturgill.
ui/ux 

<

WHAT IS 
YOUR NAME?

John-Paul Sartre

DESIGN YOUR
BANDANA
Tap and drag to build a face:

Add more fun stuff:<

LOOK
GOOD?

< <Make 
changes

Finish
& Print

MY ASICS!

<<Make Your
Bandana

JASON STURGILL X ASICS

26 MAY 2018

Alternative Banner Option

credits

UI/UX, Pitch Deck Design, Environmentals, and Additional Illustrations: Sean Schumacher

Creative Direction & Illustration: Jason Sturgill

Senior Producer: Danni Cannon/Pressure Point Creative

UI Comp for ASICS x Jason Sturgill bandana design app

ASICS × JASON STURGILL 
BONNAROO
2017



Visual and environmental design for playful painting 
exhibition, intended to complement the work and 
contrast the industrial aesthetics of the venue.
art  direction  •  environmental  &  signage

NO BOUNDARIES 
EXHIBITION
2015



Casino gaming-themed Invitations for a fundraising 
gala meant to “raise a champagne toast” to the reveal 
of the organization’s new building.
art  direction  •  print  design  •  illustration

TADA! GALA INVITATION 
CARD SET & SAVE-THE-DATE
2016



A scollable, updatable visual timeline of major events 
in the Bay Area arts community. Produced for Lexa 
Walsh  and the de Young Museum in San Francisco.
web  design+dev

MAPPING THE ARCHIVE 
WEB TIMELINE
2015



In-house work produced for Portland-based arts 
non-profit, ranging from digital marketing to 
environmental design to web design.
brand  •  web  design+dev  •  environmental  &  signage

PICA BRAND 

2014–2017

Come let loose in the summer sun as PICA and 
renowned restauranteur Chris Israel (Grüner, 
KASK) host a beach party extravaganza on 
PICA’s spacious rooftop deck in the heart of 
downtown Portland! Join us for some of Chris’ 
favorite BBQ recipes, fabulous drinks, and live 
music. Revel in the company of fellow PICA 
supporters in peak summer style.

$100 (PICA Members)

$125 (includes a PICA Membership)

August 16, 4:00 PM

PICA
415 SW 10th Ave.
3rd Floor
Portland, OR 97205

pica.org



hi@seanschumacher.com  •   702-277-2689THANK YOU FOR YOUR TIME.


