
HI@SEANSCHUMACHER.COM

I’m Sean Schumacher,  
a designer and educator from 

Las Vegas now living in Portland. 
I’ve created projects for artists, 
non-profits, and universities.

Let’s build something together.
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TIME-
BASED ART 
FESTIVAL 
2015
CLIENT

Portland Institute for  
Contemporary Art
WHEN

2015



The cover of the Festival’s 
travel guidebook-style catalog 
(circulation: 30,000).

THE STORY

Portland’s Time-Based Art Festival (known as 
TBA for short) is the largest festival in North 
America for contemporary art and performance, 
drawing audiences of 20,000 or more to its wide 
range of programs each year.

I developed the Festival’s first ever graphic 
standards manual to maintain consistency 
within the brand, produced a cohesive marketing 
campaign for the Festival from display ads to 
editorial layouts to web banners, and refined and 
delivered nearly 200 pieces of collateral myself, 
including three publications.

WHAT I DELIVERED

Style guide, guidebook, performance program, 
editorial layout, billboards, display ads, box office 
collateral, brochure



TICKETS AT PICA.ORG 

TEN DAYS OF
ART IN REAL TIME

SEPT 10–20

TEN DAYS OF
ART IN REAL TIME

SEPT 10–20

TEN DAYS OF
ART IN REAL TIME

SEPT 10–20

DANA MICHEL, YELLOW TOWEL, SEPT 18 & 19
  PHOTO BY IAN DOUGLAS ⁄AMERICAN REALNESS









TBA’s magazine-style performance program 
(circulation: 25,000)



TADA! 
GALA
FOR

Portland Institute for  
Contemporary Art
WHEN

2016



The TADA! mark on the 
back of the playing-card 
style invitations

THE STORY

For the 2016 edition PICA’s annual gaming-
themed fundraising gala, the organization need to 
both raise money and announce a major donation: 
a piece of real estate that would serve as its new 
headquarters. Our marketing team was faced with 
a tricky design problem: how much could we hint 
that there was something big to celebrate without 
giving the news away?

I developed the event’s branding along with a look-
and-feel for the event based around a shimmering 
field of champagne bubbles that would only come 
into focus with the building announcement.

WHAT I DELIVERED

Event identity, invitation card suite,  
save-the-date announcement card, event 
program, raffle ticket, patron bid numbers,  
event signage, motion graphics







Event/live auction  
presentation slides



Raffle ticket, event 
signage, and bid number/
identification lanyards



Building announcement 
motion graphic

Motion graphics from 
in-event video promoting 

the building



FUND-
RAISING

FOR

Portland Institute for  
Contemporary Art
WHEN

2016–17



THE STORY

Working between the organization’s marketing 
and development departments, I helped unite 
the disparate parts used in past approaches to 
year-end fundraising into a single campaign for 
PICA’s 2016 effort. The result was robust suite of 
print collateral and a cohesive, holistic approach 
to web, social media, and direct email deliverables 
that blended with the organization’s brand.

I sourced and processed all images from the 
organization’s photo library, built the outline for 
the year-in-review booklet, and worked with our 
vendor to get the print piece in mailboxes in time 
for the Thanksgiving holiday.

WHAT I DELIVERED

Logotype design, brochure mailer, membership 
card, web advertisements, e-blast

The inside fold of the 
mailpiece. A break in the 
image beside the Executive 
Director’s letter reveals  
the attached year-in- 
review booklet.





Campaign-specific 
membership cards for 

direct mail appeal letters



Web marketing graphics 
and email newsletter 

template



TAKE-A-
PENNY 
LEAVE-
A-PENNY 
UNIVERSITY

FOR

Open Engagement 
Conference
WHEN

2013



THE STORY

The earliest coffee shops weren’t about coffee, 
but conversation—visitors would pay a one-cent 
charge to get in, then spend their day talking with 
some of the greatest intellectuals of the time while 
coffee was provided on the house. These Penny 
Universities eventually disappeared, but Take-A-
Penny Leave-A-Penny University reintroduced 
them to modern Portland as a pop-up shop for the 
2013 Open Engagement conference.

I developed the concept, branding, and collateral, 
then commissioned a master carpenter to build 
a unique standing table to serve as the heart 
for the “University” itself. The shop gave away 
coffee, but used it as a vehicle for free exchange, 
allowing patrons to share knowledge without a 
formal institution as the interface for pedagogical 
hierarchy in the exchange.

WHAT I DELIVERED

Environmental design; branding;  
project management

The shop, complete with 
coffee plant and pennies, on 
site in the lobby of the Open 
Engagement conference



Environmental design and 
branding for the shop.



Collateral for the shop, 
including hand-stamped 
cups and informational  
rack card



“…AND WE 
LOVE IT!”

FOR

Exhibition and collateral 
design for Portland State 
University School of 
Art+Design at Broadway 
Gallery
WHEN

2019



THE STORY

Working with a team of students in our A+D 
Projects studio, we developed a visual identity to 
elevate the identity of the School of Art+Design 
at PSU, the Pacific Northwest’s largest higher 
education institution in the arts. Following the 
creation of a brochure in collaboration with 
students, I created collateral for an exhibition 
about the School at the Broadway Gallery with 
Kate Bingaman-Burt and Ciera Tague that 
stretched across four display cases chronicling the 
recent triumphs of our programs and students.

WHAT I DELIVERED

Environmental exhibition design







EXHIBITION  
DESIGN

FOR

Portland Institute for  
Contemporary Art, Jordan 
Schnitzer Museum of Art at 
Portland State University,  
MK Gallery, Helen’s Costume  
Fine Art, and others
WHEN

2015–present



No Boundaries for PICA, 
2017



Various exhibitions for the Jordan Schnitzer 
Museum of Art at Portland State University 
designed in collaboration with students, 
2019–2021



Touching poster design for 
Helen’s Costume Fine Art, 
2020



Grandmother(s)’s Kitchen Presents Bring 
Your Own Blanket Free Community Picnic 
and Dialogue poster and social media 
carousel design for Master Artist Michael 
Bernard Stevenson Jr/Portland Institute for 
Contemporary Art, 2020



Exhibition vinyl for 
various exhibitions in MK 
and AB Lobby Gallery, 
2018–present



PICA  
BRAND

FOR

Portland Institute for  
Contemporary Art
WHEN

2014–17



THE STORY

From 2014 until 2017, I managed the institutional 
brand of the Portland Institute for Contemporary 
Art, which was used everywhere from the 
organization’s website and signage to donor 
communications.

Among my most major successes are my redesign 
of the organization’s event page templates to 
look fresher and increase the visibility of ticketing 
and location information, the creation of new 
merchandise, the conception of identities for 
dozens of events, and developing environmental 
designs for PICA’s new headquarters based on the 
existing brand.

WHAT I DELIVERED

Brand design

Institutional business cards, 
redesigned to improve type 
and  color fidelity



Environmental design and 
signage for building lobbies. 
Below: proposed building 
exterior paint/signage 
scheme.



Come let loose in the summer sun as PICA and 
renowned restauranteur Chris Israel (Grüner, 
KASK) host a beach party extravaganza on 
PICA’s spacious rooftop deck in the heart of 
downtown Portland! Join us for some of Chris’ 
favorite BBQ recipes, fabulous drinks, and live 
music. Revel in the company of fellow PICA 
supporters in peak summer style.

$100 (PICA Members)

$125 (includes a PICA Membership)

August 16, 4:00 PM

PICA
415 SW 10th Ave.
3rd Floor
Portland, OR 97205

pica.org


